Module: 1040 Social Psychology

Person(s) responsible for the module: Prof. Dr. Thomas Baumer

Qualification goals:

Knowledge:

After successful completion of the module, the students know
the basics of social psychology. They have an overview of the
different theoretical approaches, findings and methods of
social psychology.

Skills:

Students will be able to link social psychological and business
psychological issues.

Competences:

The students have developed the competence to make
decisions in business psychology on the basis of scientific
findings. They are able to understand and classify original
scientific papers and use them for application. By reading

original papers, they also strengthen their methodological and
language competence (English).

Module contents:

Social psychology

Lecturer(s):

Prof. Dr Thomas Baumer

Workload:

ECTS: 6

SWS: 4

Contact studies: 60h
Self-study: 120h

Total workload: 180h

Module offer:

Compulsory/elective: Compulsory

Semester: Semester 1

Frequency: winter and summer semester
Duration of the module: 1 semester

Admission requirements: none

Applicability of the module: This module can only
be used in the Bachelor's degree programme in
Business Psychology.

Form of examination and weighting:

Type of examination: Written examination (90
minutes) / Graded written assignment /
Presentation

Weighting: The grade flows with a weighting of
of 3% in the final grade
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For Module: 1040 Social Psychology

Person(s) responsible for the module: Prof. Dr. Thomas Baumer

Qualification goals:

Knowledge:

After successful participation in this course, students know the
basics of social psychology. They have an overview of the
different theoretical approaches, findings and methods of
social psychology.

Skills:

Students will be able to link social psychological and economic
psychological issues.

Competences:

The students have developed the competence to make
decisions in business psychology on the basis of scientific
findings. They are able to understand and classify original
scientific papers and use them for application. By reading
original papers, they also strengthen their methodological and
language skills (English).

Workload:

ECTS: 6

SWS: 4

Contact studies: 60h

Self-study: 120h

Total workload: 180h



Table of contents:

Students learn the basics of social psychology. The knowledge
gained is practically applied and deepened using case studies
and exercises as examples.

Learning content:

e Introduction to social psychology and social psychological
issues

e Social perception and attribution

e Social cognition

e Social identity / self-concept

e Basics of attitude research

e Attitude and behaviour change strategies

e Social influence

e Attractiveness and relationships

e Prosocial behaviour

e Aggression

e Intra-group processes

e Prejudices and stereotypes - conflicts between groups

e Applied social psychology with consideration of business
psychology issues

Lecturer(s):

Prof. Dr Thomas Baumer

Course offer:

Semester: Semester 1

Frequency: winter and summer semester

Type of event: Lecture with integrated exercise
Admission requirements: none

Language: German or English

Didactic aids: script, selected literature

Form of examination and weighting:

Form of examination: Graded written seminar
paper

Examination prerequisite for: -

Weighting: The grade is included in the final grade
with a weight of 3%.
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